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Let’s install your pixel! 
First step: you will need two things. 

Website The ability to update 
the website code



Hold on! 
With GTM you only need one thing. 

Because GTM is the easiest way to 
manage all your tags without editing code 
from your page. It delivers simple, 
reliable, easily integrated tag 
management solutions for free

Website



00
HOW TO INSTALL
GTM.



Google Tag Manager.
Step by step

00 Google Tag Manager | Steps

Install the code Give access to Adsmurai Last check

2 31



Log in to Google Tag Manager (GTM) and go to “Admin”.

01 Google Tag Manager | Install the code 



Select “User Management” menu and go to “Install GTM”.

01 Google Tag Manager | Install the code 



This is where you will find the 2 codes of the pixel to copy-paste 
and install by your IT Team or Adsmurai Solutions Engineering*.

01 Google Tag Manager | Install the code 

*Ask your Adsmurai contact to manage this so we can agree to work on this.



It’s very recommended to track with details all your sales:

01 Google Tag Manager | Install the code 

To do this it’s necessary to have “Data 
Layers” installed by your It Team or 
Adsmurai Solutions Engineering

https://adsmuraihelp.zendesk.com/hc/en-us/articles/360013020760-Config-data-layers-for-Google-Tag-Manager-GTM-Give-your-Facebook-and-Google-pixels-a-boost-and-measure-your-sales-properly
https://adsmuraihelp.zendesk.com/hc/en-us/articles/360013020760-Config-data-layers-for-Google-Tag-Manager-GTM-Give-your-Facebook-and-Google-pixels-a-boost-and-measure-your-sales-properly


In case your are using Shopify, you can give us access and we can 
install it for you.

01 Google Tag Manager | Install the code 

https://www.shopify.es/


Google Tag Manager.
Step by step

02 Google Tag Manager I Give access to Adsmurai

Install the code Give access to Adsmurai Last check

2 31
Install the code



Start from “Admin”and “User Management” again and select the 
“+” on the right.

*Important note: we recommend to give us “Administrator” role so we can audit and check everything, create tags, events and containers. Despite this, we will 
never publish those changes, you will always have the decision to send to deploy.

02 Google Tag Manager I Give access to Adsmurai



:
Here is where new “Administrators” can be added by selecting 
the "+" on the right.

02 Google Tag Manager I Give access to Adsmurai



Now you can add your Adsmurai contact to audit the account. 
Here is where you choose the role, and as said we recommend the 
“Administration” one .

02 Google Tag Manager I Give access to Adsmurai



Google Tag Manager.
Step by step

Install the code Give access to Adsmurai Last check

2 31
Install the code

03 Google Tag Manager I Last check



To check the code from GTM is installed we need to click with the 
“right button" and select “See source code”.

03 Google Tag Manager I Give access to Adsmurai



Then open the “Search” option with CTRL+F or CMD+F and look 
for: “head”.

03 Google Tag Manager I Give access to Adsmurai



Then right after you will find the Google Tag Manager script 
confirming the code is perfectly installed.

03 Google Tag Manager I Give access to Adsmurai



01
GOOGLE.



What we mean when we say...

Your contact at Adsmurai Adsmurai

00 Google | Glossary 

Brand or company who wants to install the pixelClient

Person or team who is in charge of the client website code. If it doesn’t exist, client can contract 
Adsmurai Solutions Engineering to install the pixel. 

IT team

A piece of code for your website that lets you measure, optimise and build audiences for your 
advertising campaigns. Every tag has unique ID.

Remarketing 
tag



What we mean by saying...

Google code that will be installed in all your pages. Remarketing tag

00 Google | Glossary 

Once the remarketing tag is add, you can also add a conversion tag to track 
a specific actions on your website

Conversion tag

Conversion tag that tracks people who added items to shopping 
carts

Add to Cart

Conversion tag that tracks people who complete transactionsPurchaseEx
am
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Google Tag.

Create & Install  the code Last check

21

Step by step

00 Google | Steps 



Go to Google Ads > Tools & Settings > Shared 
Library > Audience manager.

01 Google | Create & Install the code



Select “Audience sources” > “Google Ads tag” card > 
“Set up tag”.

01 Google | Create & Install the code



Create Remarketing tag and select first option.

01 Google | Create & Install the code



2

 Once you are at “Install the tag”, you have 3 options:

“Install the tag yourself”, by editing the page code

“Use Google Tag Manager”, installing it with a tag manager integration [recommended]

01 Google | Create & Install the code

3

“Email the tag”, to the IT team

1



Install tag manually:1
01 Google | Create & Install the code

Copy&Paste the tag in the 
Global header of your 
website between the <head> 
and </head> tags so that it 
fires on every page.



Email the tag:2
01 Google | Create & Install the code

Send the mail to your IT 
Team



“Use Google Tag Manager” integration:

Copy/paste this ID in a tag on 
GTM and set up the trigger 
[recommended]. More info

01 Google | Create & Install the code

Conversion ID:

3

https://support.google.com/tagmanager/answer/6106960?hl=en


Finally, create your Conversion tag in Tools & 
Settings > Measurement > Conversions.

01 Google | Create & Install the code



Create a new Conversion Action and select the 
type of conversion you want to track.

01 Google | Create & Install the code



Set up the tag selecting the conversion: 
purchase, add to basket, etc.

01 Google | Create & Install the code



And choose how to install it again.

01 Google | Create & Install the code



And choose how to install it again.

01 Google | Create & Install the code

Conversion ID:

Conversion label:

This time, copy/paste this ID and the 
conversion label in a tag on GTM and 
set up the trigger [recommended]. 
More info

https://support.google.com/tagmanager/answer/6105160?hl=en


Google Tag.

Create the code Last check

21

Step by step

02 Google | Last check 



02 Google | Last check 

Verify the Google tag.

Install Google Tag Assistant browser extension to check if the pixel 
code has been installed correctly.

https://chrome.google.com/webstore/detail/tag-assistant-by-google/kejbdjndbnbjgmefkgdddjlbokphdefk?hl=en


02
FACEBOOK.



What we mean when we say...

Your contact at AdsmuraiAdsmurai

00 Facebook | Glossary 

Brand or company who wants to install the pixelClient

Person or team who is in charge of the client website code. If it doesn’t exist, client can contract 
Adsmurai Solutions Engineering to install the pixel. IT team

A piece of code for your website that lets you measure, optimise and build audiences for your 
advertising campaigns. Every pixel has unique ID

Pixel or tag



What we mean by saying...

Code that will be installed in all your pages. It will appears as a Page ViewPixel base code or Page View

00 Facebook | Glossary 

After you add the base code, you can add an event code to track a specific 
actions on your website

Event code

Event code that track people who view category pages or product pagesView Content

Event code that track people who add items to shopping cartsAdd to Cart

Event code that track people who complete transactionsPurchaseSo
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Facebook Pixel.

Create & Install the code Give access to Adsmurai Last check

2 31

Step by step

00 Facebook | Steps 



Go to Business Manager > Event Manager > FB pixel.

01 Facebook | Create the code



Create a Facebook pixel and choose your installation 
method.

01 Facebook | Create the code



If you work with:

01 Facebook | Install the code

etc.



We recommend:

01 Facebook | Install the code



Install Pixel Base Code:

To install this code there are two options:

a) Paste between the header tags on every page 
of your website by the IT Team

b) Copy/paste this code in a tag on GTM using the 
“HTML” Tag type and set up the trigger 
[recommended] 

01 Facebook | Install the code



Install Pixel Base Code:

To install this code there are two options:

a) Paste between the header tags on every page 
of your website by the IT Team

b) Copy/paste this code in a tag on GTM using the 
“HTML” Tag type and set up the trigger 
[recommended] 

01 Facebook | Install the code



01 Facebook | Install the code

Install Event Code:



Select the Event Code:

01 Facebook | Install the code

Let’s track specific actions that happen in your website. 
You must install event code on specific pages: View 
Content, Add to Cart, Purchase…

These are some of the standard events and this is how 
it looks:

https://www.facebook.com/business/help/402791146561655?id=1205376682832142


Install Event Code:

01 Facebook | Install the code

To install this code there are two options:

a) Paste between the header tags on every page 
of your website by the IT Team

b) Copy/paste this code in a tag on GTM and set 
up the trigger [recommended] 



Required parameters for the events:

01 Facebook | Install the code

There are some required parameters (basically is the product information) that you have to add when installing events 
such as View Content, Add to Cart or Purchase:

● Contents or Content_id
● Content_type
● Value
● Currency

More info:

https://developers.facebook.com/docs/facebook-pixel/implementation/conversion-tracking/


Facebook Pixel.

Give access to Adsmurai Last check

2 31

Step by step

02 Facebook | Give access to Adsmurai

Create & Install the code



02 Facebook | Give access to Adsmurai

Go to Business Settings > Pixels and assign Adsmurai 
as a partner:



02 Facebook | Give access to Adsmurai

Insert Adsmurai Business ID and select “Manage 
Pixel”:

Your Adsmurai contact has to 
send you this Business ID



Facebook Pixel.

Give access to Adsmurai Last check

2 31

Step by step

03 Facebook | Last check

Create & Install the code



Install Pixel Helper Chrome browser extension to check if the pixel code is been installed correctly in your website.

Verify Facebook Pixel:

03 Facebook | Last check

https://chrome.google.com/webstore/detail/facebook-pixel-helper/fdgfkebogiimcoedlicjlajpkdmockpc?hl=en


03 Facebook | Last check

Let’s see if pixel is tracking in Business Manager: 
Events Manager > Data sources.



03
PINTEREST.



What we mean when we say...

Your Adsmurai contactAdsmurai

00 Pinterest | Glossary 

Brand or company who wants to install the pixelClient

Person or team who is in charge of the client website code. If it doesn’t exist, client can contract 
Adsmurai Solutions Engineering to install the pixel. 

IT team

A piece of code for your website that lets you measure, optimise and build audiences for your 
advertising campaigns. Every pixel has unique ID.

Pixel or tag



What we mean by saying...

Pinterest code that you will be installed in all your pages. Pinterest tag

00 Pinterest | Glossary 

After you add the base code, you can add an event code to track a specific 
actions on your website

Event code

Event code  that track people who view category pages or product pagesView Content

Event code that track people who add items to shopping cartsAdd to Cart

Event code that track people who complete transactionsPurchase
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Pinterest Tag.

Create & Install  the code Last check

21

Step by step

00 Pinterest | Steps 



Go to Pinterest Business Account > Ads manager 
> Conversions and create a Pixel tag.

01 Pinterest | Create & Install the code



1

2

Once you have Pinterest tag, choose how to install it:

Install the Pinterest tag manually

Use a tag manager integration [recommended]

01 Pinterest | Create & Install the code



Use a tag manager integration:

Copy/paste this ID in a tag on 
GTM and set up the trigger 
[recommended] 

01 Pinterest | Create & Install the code

1



Install the code using the “Pinterest tag type” 
and paste the Tag ID:

More info about the implementation with

01 Pinterest | Create & Install the code

1

https://help.pinterest.com/es/business/article/google-tag-manager-and-pinterest-tag


Select the event you want to track :

More info about the implementation with

01 Pinterest | Create & Install the code

1

https://help.pinterest.com/es/business/article/google-tag-manager-and-pinterest-tag


*Install Pinterest tag manually:

*IT team task

01 Pinterest | Create & Install the code

2



Copy&Paste the base code in the Global header 
of your website between the <head> and </head> 
tags so that it fires on every page.

*IT team task

01 Pinterest | Create & Install the code

2 *Install Pinterest tag manually:



*IT team task

2 *Install Pinterest tag manually:

01 Pinterest | Create & Install the code



Pinterest Tag.

Create the code Last check

21

Step by step

02 Pinterest | Last check 



Verify the Pinterest tag.

Install Pinterest Tag Helper browser extension to check if the pixel 
code is been installed correctly.

02 Pinterest | Last check 

https://chrome.google.com/webstore/detail/pinterest-tag-helper/gmlcbajhgoaaegmlbaclmmmhpmfdajmp


04
LINKEDIN.



What we mean when we say...

Your Adsmurai contactAdsmurai

00 LinkedIn | Glossary 

Brand or company who wants to install the pixelClient

Person or team who is in charge of the client website code. If it doesn’t exist, client can contract 
Adsmurai Solutions Engineering to install the pixel. 

IT team

A piece of code for your website that lets you measure, optimise and build audiences for your 
advertising campaigns. Every pixel has unique ID.

Pixel or tag



What we mean by saying...

LinkedIn code that you will be installed in all your pages. Insight tag

After you add the base code, you can add a conversion tag code to track  
specific actions on your website

Conversions tag

Conversion tag  that track people who view category pages or product pagesView Content

Conversion tag that track people who add items to shopping cartsAdd to Cart

Conversion tag that track people who complete transactionsPurchase
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00 LinkedIn | Glossary 



Insight Tag.

Create & Install  the code Last check

21

Step by step

00 LinkedIn | Steps 



Go to Campaign Manager > Account Assets > 
Insight tag.

01 LinkedIn | Create & Install the code

MUST: LinkedIn Account Admin



Add your website.

01 LinkedIn | Create & Install the code



Once the Insight Tag is created, go to Manage > See 
tag.

01 LinkedIn | Create & Install the code



1

2

Once you have Insight tag, choose how to install it:

“I will install the tag myself”, this mean Install the Pinterest tag manually by the IT 
Team

“I will use a tag manager”, this mean to install by GTM integration [recommended]

01 LinkedIn | Create & Install the code



Insight Tag ID:

Copy/paste this ID in a tag on 
GTM and set up the trigger 
[recommended] 

Use a tag manager integration:

01 LinkedIn | Create & Install the code

1



More info about the implementation with

01 LinkedIn | Create & Install the code

1 Use a tag manager integration selecting the 
Linkedin Insight type tag:

https://www.linkedin.com/help/lms/answer/65628


Copy&Paste the base code in the Global header 
of your website between the <head> and </head> 
tags so that it fires on every page.

*IT team task

*Install Insight tag manually:

01 LinkedIn | Create & Install the code

2



Create a Conversion tag: Select the conversion.

Let’s track specific actions that happen in 
your website. You must install 
Conversions tag on specific pages: View 
Content, Add to Cart, Purchase…

01 LinkedIn | Create & Install the code



But first, you have to create them

01 LinkedIn | Create & Install the code

Create a Conversion tag: Create the conversion.



What kind of conversion are you interested in?

01 LinkedIn | Create & Install the code

Create a Conversion tag: Choose the type of 
conversion.



Add a Conversions tag in every page 

a) Use Google Tag Manager integration 
[recommended]

b) Install Insight Tag Manually

*IT team task

01 LinkedIn | Create & Install the code

Create a Conversion tag: Install it.

https://www.linkedin.com/help/lms/answer/93958


Insight Tag.

Create & Install  the code Last check

21

Step by step

02 LinkedIn | Steps 



Verify the Insight Tag at “Campaign manager”> 
“Account assets”> “Insight Tag”.

02 LinkedIn | Last check

Active



&




